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The Right Tool For The Job

• So you got a message...
• Web Pages: Detailed, formal information
• Blogs: Brief summaries of news; commentary
• Podcasts: Dialogues, interviews...
• Video: Illustration
• Wikis: Community input projects; collaboration
• Social Networking: When you want to generate 
a buzz with a high profile item

• Mix and match for an integrated approach
• Let’s walk through them...



Social Networking
• Who: Teenagers, students and young 
adults

• Where: MySpace, Facebook, 
LiveJournal, Blogger, Friendster

• What: Web pages where members 
write comments which are shared 
with their “friends”.

• Why: One post can be instantly 
replicated to thousands of journals/
accounts.  Also, the demographic is 
underserved.  And the sheer size!

• How: Create accounts ahead of time. 
Join astronomical “communities” with 
a welcome message.  Then, when the 
time comes, simply login, post, logout. 



Example





Video Clips

• Who:  Teenagers through young 
adults, but rapidly growing

• Where:  YouTube.com, Google 
Video,  VideoJug

• What:  A place to share videos
• Why:  Haven’t you heard? It’s the 
place to be! Can double as a video 
podcast.

• How: Upload .AVI, .MOV, or .M4V 
formatted file <10mins & <100MB.       
<cough>Better yet, have someone else upload 
it.</cough>

• Coordinate into one day



Example





Blogs
• Who: Everyone w/an opinion
• Where: Scienceblogs.com, every 
major media outlet

• What: A routinely updated website 
with news and commentary about 
astronomy

• Why: Easy; one post gets lots of 
readers; the audience is already 
defined

• How: Send a short, polite e-mail to 
author! (*same goes for local papers)



Podcasts

• Who: Adults of all ages, slightly trending towards young adults
• Where: iTunes
• What:  Audio & video shows
• Why:  ~60% of the audience gets all their astro news through 
podcasts

• How: Make your own if you are a large organization. 
Otherwise contact the host of another show. Either send them 
an audio recording or offer to be a guest. 



Grassroots/Amateur Clubs

• Who: Adults, middle age and 
older

• Where: Build a list at 
skytonight.com or contact 
Astronomical League

• What: Each club has their own 
newsletter and web site, usually 
aching for fresh content

• Why:  Get the news to your 
core supports and best 
evangelists

• How: Put them on your mailing 
list, send promo materials, 
contact when on a business trip

Skytonight.com club search



Wikipedia

• Who: Everyone
• Where: wikipedia.org
• What: Free, open, online 
encyclopedia

• Why:  The source of record 
and incredibly popular

• How: Create account 
ahead of time and edit 
some other articles to gain 
“credit”.  Then, for the 
announcement, create an 
entry and link to it from 
other relevant Wikipedia 
entries. Follow their rules!

Shameless Plug! 
slackerpedia.org





Results 

• Keep track of stats by linking  
to an image hosted on your 
server

• Look at Referrer Log of your 
web site

• Go back to the posts and 
read the comments

• Some will be interesting and 
some won’t. 



Create An Announcement Checklist

1. Make a web page
2. Send e-mail to blog authors (direct; no spam, no 

CC:s)
3. Post blurb to social networking sites (LiveJournal, 

MySpace, etc.) 
4. Invite podcasts to interview your scientists or send 

an audio comment to podcasters (mp3)
5. If you have a video, upload to YouTube and Google 

Movies. If instructional, upload to VideoJug.
6. Update Wikipedia’s article on your organization and/

or the discovery topic (create new if needed)



“Strategery”

1. Create accounts on various sites ahead of time. Keep a 
print out in your desk with usernames/passwords.

2. Keep contact list of blogs to e-mail. Keep up good relations 
with their authors with an occasionally e-mail.

3. Occasionally monitor the various social networking sites to 
get a feel for each community’s flavor.

4. Keep track of your stats and successes.  Adjust according 
to results. 
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